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Number of Records in Defined Universe — $ %3P&'
Number of Customer Records — $(
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Household Income Customer Count Customer Universe Count Universe Penetration
Percent Percent Index
$75K - $99,999 667 30.95% 375,962 18.01% 171.89
$100K - $124,999 304 14.11% 172,406 8.26% 170.84
$150K+ 227 10.53% 147,190 7.05% 149.42
$125K - $149,999 122 5.66% 83,863 4.02% 140.95
$50K - $74,999 485 22.51% 463,312 22.19% 101.42
$40K - $49,999 117 5.43% 162,653 7.79% 69.69
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|AIP Region B Customer Il Universe
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West South Cantral
Region
Region Customer Count Customer Percent Universe Count Univers e Percent Penetration Index
West South Central 2,155 100.00% 2,087,952 100.00% 100.00
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|AIP Gender B Customer [l Universe
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Female Male
Gender
Gender Customer Count Customer Percent Universe Count Uhivers e Percent Penetration Index
Male 1,751 81.25% 1,181,803 56.60% 143.55
Female 360 16.71% 768,106 36.79% 45.41
2(¢
, 8) &# |'$ # # < 8 L — N

Creating Intelligent Selo Mail

/




15
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Age Customer Count Customer Percent Universe Count Univers e Percent Penetration Index
45-54 Years Old 568 26.36% 402,645 19.28% 136.68
35-44 Years Old 764 35.45% 590,564 28.28% 125.34
25-34 Years Old 415 19.26% 358,284 17.16% 112.23
55-64 Years Old 240 11.14% 275,620 13.20% 84.37
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Household Income Customer Count Customer Percent Upive rse Count Universe Percent Penetration Index
$75K - $99,999 667 30.95% 375,962 18.01% 171.89

$100K - $124,999 304 14.11% 172,406 8.26% 170.84

$150K+ 227 10.53% 147,190 7.05% 149.42

$125K - $149,999 122 5.66% 83,863 4.02% 140.95

$50K - $74,999 485 22.51% 463,312 22.19% 101.42

$40K - $49,999 117 5.43% 162,653 7.79% 69.69
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| AlP: Ocoupation B Customer Il Universe
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Executive/Administrator
Occupation
Occupation Customer Count Customer Percent Universe Count hivers e Percent Penetration Index
Executive/Administrator 371 17.22% 194,186 9.3% 185.11
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Median Home Value Customer Count [Customer Percent Univ  erse Count Universe Percent Penetration Index

$150K - $200K 587 27.24% 276,498 13.24% 205.69

$100K - $150K 841 39.03% 662,326 31.72% 123.03

$50K - $100K 556 25.80% 774,941 37.11% 69.52
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AccuData WealthScore
AccuData WealthScore Customer Count Customer Percent U niverse Count Universe Percent Penetration Index
9 359 16.66% 184,885 8.85% 188.13
8 375 17.4% 194,026 9.29% 187.26
10 212 9.84% 132,226 6.33% 155.34
7 305 14.15% 196,454 9.41% 150.42
6 243 11.28% 201,081 9.63% 117.09
5 192 8.91% 209,803 10.05% 88.67
4 155 7.19% 227,297 10.89% 66.07
3 159 7.38% 251,039 12.02% 61.37
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Adult Female Adult Female Adult Male & Adult Male &  Adult Male  Adult Male
Present | Present With |Adult Female | Adult Fermale | Present | Presant With
Childran Presant Prasent With Children
Children
Household Type
Household Type Customer Count Customer Percent Univers e Count Universe Percent Penetration Index
Ad_ult Male & Adult Female Present With 575 26.68% 225,997 10.82% 246.51
Children
Adult Male Present With Children 136 6.31% 84,439 4.04% 156.05
Adult Male & Adult Female Present 763 35.41% 476,591 22.83% 155.11
Adult Male Present 517 23.99% 543,694 26.04% 92.13
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Length of Residence Customer Count Customer Percent un iverse Count Universe Percent Penetration Index

610 7 Years 292 13.55% 200,651 9.61% 141.00

8to 10 Years 303 14.06% 219,818 10.53% 133.55

4t05 Years 378 17.54% 276,536 13.24% 132.44

11 to 14 Years 255 11.83% 188,774 9.04% 130.88

15+ Years 453 21.02% 370,962 17.77% 118.32

3 Years 187 8.68% 204,831 9.81% 88.45

2 Years 182 8.45% 309,314 14.81% 57.01
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Dwelling Type Customer Count [Customer Percent Universe Count Universe Percent Penetration Index
Single 1,873 86.91% 1,545,939 74.04% 117.39
Multi 244 11.32% 421,296 20.18% 56.11
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Home Ownership Customer Count Customer Percent Uhivers e Count Universe Percent Penetration Index
Owner 1,799 83.48% 1,359,214 65.1% 128.24
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Marital Status Customer Count [Customer Percent Univers e Count Universe Percent Penetration Index
Married 1,186 55.03% 750,230 35.93% 153.17
Single 317 14.71% 445,177 21.32% 68.99

, 8) &# |'$ # # < 8




0
0- B-)
- 8
Presence of Children (Under 18) Customer Count Gustom  er Percent Universe Count Universe Percent Fenetration Index
Y 752 34.90% 443,193 21.23% 164.40
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Number of Children (If present) Customer Count Qustom er Percent Universe Count Universe Percent Fenetration Index
2 Children 208 9.65% 96,125 4.6% 209.65
1 Child 376 17.45% 257,653 12.34% 141.39
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Ethnicity Customer Count Customer Percent Universe Count Univers e Percent Penetration Index
Caucasian 1,591 73.83% 1,398,837 67.00% 110.20
Unknown/Missing 124 5.75% 124,484 5.96% 96.51
Latino 378 17.54% 431,086 20.65% 84.96
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Religion Customer Count Customer Percent Universe Count Univers e Percent Penetration Index
Protestant 1,293 60.00% 1,147,474 54.96% 109.18
Catholic 642 29.79% 685,767 32.84% 90.71
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Direct Mail Responder

Customer Count

Customer Percent

Universe Count

Universe Percent

Penetration Index

Double/Multiple 1,269 58.89% 787,569 37.72% 156.12

Single 351 16.29% 346,982 16.62% 98.01

None/Unknown 535 24.83% 953,401 45.66% 54.37
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Donating Behaviors Customer Count Qustomer Percent uni verse Count Universe Percent Penetration Index
Donor: Childrens 113 5.24% 67,604 3.24% 161.95
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AccuData eConsumerScore Customer Count Customer Perce nt Universe Count Universe Percent Penetration Index
10 406 18.84% 166,439 7.97% 236.34

9 363 16.84% 183,873 8.81% 191.28

7 328 15.22% 166,809 7.99% 190.51

8 285 13.23% 154,479 7.40% 178.75

6 215 9.98% 184,589 8.84% 112.85

5 165 7.66% 186,760 8.94% 85.60
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AccuData GreenScore Customer Count Customer Percent u verse Count Universe Percent Penetration Index
3 310 14.39% 177,076 8.48% 169.62
10 299 13.87% 184,585 8.84% 156.95
4 316 14.66% 220,648 10.57% 138.76
2 172 7.98% 125,096 5.99% 133.22
5 291 13.50% 240,009 11.49% 117.47
6 219 10.16% 238,323 11.41% 89.03
7 210 9.74% 246,804 11.82% 82.44
9 109 5.06% 157,704 7.55% 66.97
8 137 6.36% 215,939 10.34% 61.47
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Interests Customer Count Customer Percent Universe Count Uhivers e Percent Penetration Index
Fitness 153 7.10% 74,794 3.58% 198.20
Domestic 135 6.26% 73,554 3.52% 177.83
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Interest in Outdoors

=
~~

Hunting — Shooting
Fishing — Camping — Hiking
RV’s — Sailing — Boating —
Motorcycle

Interest in Fitness

Physical Fitness — Exercise
Running — Jogging — Walking
Health — Natural Foods

Interest in Domestics

Sewing — Knitting — Crafts
Gourmet Cooking - Fine Foods
Gardening — Home Workshop —

Reading

Interest in Good Life

Fine Foods — Natural Foods
Fashion Clothing — Decorating
Foreign Travel

Interest in Cultural

Art — Antique Collecting —
Collections
Crafts Cultural — Arts Events
Foreign Travel

Interest in Blue Chip

Stock — Bond Investments
Real Estate Investment Activities
Self-Improvement

Interest in Do-It-Yourself

Automotive — Work — CB Radio
Home Workshop - Motorcycling
Electronics — RV'’s

Interest in Technology

Stereo — Photography —
Electronics
Home Video Recording — Home
Video Games New Technology —
PC’s

Interest in Athletics

Exercise — Running — Fitness
Diet Concerns — Sporting — Hiking
Baseball — Basketball




SuperNiches Customer Count [Customer Percent Universe C  ount Universe Percent Penetration Index
Feathering the nest 191 8.86% 65,857 3.15% 281.00
Diamonds to Go 498 23.11% 200,419 9.60% 240.75
Big Spender Parents 453 21.02% 201,823 9.67% 217.47
Cash to Carry 180 8.35% 273,317 13.09% 63.81
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